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All about Polyurethane processing Hennecke
at the Interplastica

At the Interplastica 2010 in Moscow, Hennecke GmbH will mainly focus on the
presentation of insulating applications. In addition, visitors will be informed
about the latest news on the ultra-modern processing technology PUR-CSM.
To ensure optimal availability to the various target groups, the machinery and
plant manufacturer will even be present at two booths during the 13th
International Trade Fair for Plastics and Rubber.

Hennecke GmbH has been delivering advanced polyurethane technology to the East European
market for more than five decades. In order to accommodate the ever increasing demands of that
market more efficiently, the polyurethane specialist established its own subsidiary in Moscow as of 1
July 2009. The company's appearance at the Interplastica will also benefit from this: In addition to its
own presence, Hennecke will be represented at a joint stand located in the so-called ,German

quarter”. In cooperation with GEISS AG, technologies for the sanitary industry will be showcased.

The focus of the trade fair presentation is on polyurethane insulating applications in the field of
continuously or discontinuously manufactured sandwich panels as well as on pipeline insulation where
Hennecke has already proven its comprehensive know-how in various large-scale projects. Moreover,
Hennecke experts will inform in detail about the company's broad product portfolio. On the occasion of
the joint trade fair appearance, Hennecke will place special emphasis on a forward-looking and yet
environmentally compatible major application of the proven PUR-CSM technology: The substitution of
components made of glass fibre reinforced plastics (GRP). At the Interplastica, the excellent results
will for instance be illustrated by sanitaryware which has been reinforced using PUR-CSM technology

either with or without glass addition.

To Hennecke's executives, the company's greater presence at the Interplastica is a logical
consequence resulting from the increasing demand. It is especially in the area of top quality

sanitaryware that experts see a growing market in Eastern Europe.



